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Your 5-step guide to creating a
great newsletter
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What they're saying

“The GFO has other meirics of business success they worry
about beyomd marketing. A good markeling lesder vndersfamds
the dynamics of the birsiness ard can fell the story of how
valushis marketing iz within that contaxe ™
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MUST READ:

Made to Stick:
Why Some Ideas Survive and Others Die

By Ship i D Hewih

‘Why deo urban legards and consplracy thecries gal
mara play than groundbreaking inmavations? Chip and
an Haath tackis the question in "bMade 1o Stick,™ which
delves Inlo making your ideais slickior. By applying
principles like the Valcro Theory of Memony and
ereating curiasity gaps, the Heaths will ransfesm the
Wway You Communicale,

If you like what you are reading find out how
PCG biz media can help your social media
content developmeant grow and prosper.
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http://www.pcgbizmedia.com
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https://www.amazon.com/Made-Stick-Ideas-Survive-Others/dp/1400064287/ref=sr_1_1?crid=2ZBWO4TFCSDPO&keywords=Made+to+Stick%3A+Why+Some+Ideas+Survive+and+Others+Die&qid=1674145527&sprefix=made+to+stick+why+some+ideas+survive+and+others+die%2Caps%2C193&sr=8-1
https://www.adweek.com/brand-marketing/making-the-case-for-your-marketing-budget-in-turbulent-times/?utm_content=position_4&utm_source=postup&utm_medium=email&utm_campaign=Performance_Marketing_Newsletter_230118111530&recip_id=376804&lyt_id=376804
https://contentmarketinginstitute.com/articles/five-essential-elements-to-a-great-newsletter/?utm_mc=em_DailyAlert_VIP_011923_Test2_NewsletterExcellence&_mc=em_DailyAlert_VIP_011923_Test2_NewsletterExcellence&utm_medium=email&utm_source=eloqua&utm_campaign=DailyAlert_VIP_011923_Test2_NewsletterExcellence&sp_eh=19c3927ef895aff5478b3d76def3556c8614540856470167fe2116d8459e8a8d
http://www.pcgbizmedia.com
http://eepurl.com/hEalcj

